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7726 Medza Ehte thte, Male, Secular

By S. Robert Lichter
and Stanley Rothman

NEWSMEN HAVE LONG chenshed the
vantage point of the outsiders who keep |
the insiders straight. But now leading jour-
nalists are courted by politicians, studied by
scholars and known to millions through their .
bylines: and televised images. In short, the
needs of a society increasingly hungry for in--|
formation have contributed to the rise of a |
na.,xonal news network — the new media |
ehte RSIRMRIES S o Rk T Y
As part of a larger study on elites, we sur-
veyed members of the national media elite 1
during 1979 and 1980. The findings, it should
be understood, tell us only about the back-
grounds and attitudes of journalists as indi#]
viduals. They do not tell us about the content 4
of the news they present nor, indeed, whether 3
the content is affected by their personal views -
at all. Nonetheless, they do provide more de-
tail than. previously avaﬂable about who i
makes up the media elite. - a
In some respects, the Joumahsta we mter-
viewed" appear typical of leadership groupmi
throughout society. The media elite is com--
posed mainly of white males in their thirties’
and forties. Only one in 20 is nonwhite; one in :
five is female. Ninety-three percent have col-
lege degrees, and a majority (55 percent) at-
tended graduate school as well.. . 3
These - figures reveal them as one of the*
'best. educated groups in America. They are’
also-one of the better paid groups, despite:
journalism’s reputation as a low-paying pro-
fession. In 1978, 78 percent earned at least -
$30,000, and one in three had salaries that ex--
ceeded $50,000. Moreover, nearly half (46
percent) reported famxly incomes - above
|>50 Om R ‘ “
Geographlcally, they are: drawn pnmanly
from Northern industrial ‘states, especially
from the Northeast corridor. Two-fifths come -
from three states: New York, New Jersey and
Pennsylvania. Another 10. percent hail from

‘(* 'J-,_ S

New England and almost one.in five was { '

raised i in the big industrial states just to the
west*— Illinois, Indiana, Michigan and Ohio.
Thus, over two-thirds of the media elite come.;
from these three clusters of states. By con-
trast, only 3 percent are druwr, from the en- 4
tire Pacific Coast, including Cahforma, thm

natlon s most popuious state.gs, . 7

‘,..

Sanltlzed Copy Approved for Release 2010/07/26 : CIA-RDP90-00552R000303420025-4 JTH\

and Liberal

}Joumahsm i3-a profession associated with :

rapid upward mobxhty, yet we_found few :

Horatio Alger: stories in the newsroom. On.

b

the contrary, many among the media elite en--

Joyed socially privileged upbringings. Most

e

were raised in upper-middle-class homes. Al- -

host half their fathers were college graduates,

‘and one in four held a graduate degree. Two

infive- are the children of professionals —
doctors, lawyers, teachers and so on. In fact,
one in 12 is following in his fathe:’s foctstops
as a second-generation journalist, Another 40

percent descnbe the\r fathers as’ busmess-'

men. <, -

{ That leaves only one in five whose father
was employed in a low-status blue- or white-
collar job. Given these upper-status positions,
it is not surprising that their families were
relatively well-off. Forty-five percent rate
their family’s income while they were growing
up as above average, compared to 26 percent

who view theu' early economlc status as below .

'-average S

All tneae cnaractenstxcs mnght be expected

to predlspose people toward the social lib-

eralism of the cosmopolitan outsider. And in-
deed, much of the media elite upholds the

cosmopolitan- or anti- bourgeoxs socxal per-,

spective. -
A predommant characteristic of the media

‘elite is its secular outlook. Exactly 50 percent:

eschew any religious affiliation. Another 14
percent are Jewish, and almost one in four

(23 percent): was raised in a Jéwish house-:

hold. Only one in five identifies himself as
Protestant, and one in eight as Catholic. Very
few are regular churchgoers. Only 8 percent
go to church or synagogue weekly, and 86

percent seldom or never attend rehglous ser-j

vices, - VU
Ideologlcally, a maJonty of leadmg Joumal-

ists describe themselves as liberals. Fifty-four
_percent place themselves to the left of center,

compared to only 19 percent who choose the.
-right side of the spectrum. - ]
These subjective ratings are borne out by

their voting records in presidential elections
since 1964. In 1972, when 62 percent of the
electorate chose Nixon, 81 percent of the
media elite voted for McGovern. This does
‘not appear to reflect any particular personal

.aversion to Nixon, despite the well-publicized

- journalists emerge from .our survey as strong -

.tensions between the press and his adminis- ‘
tration. Four years later, leading journalists |
preferred Carter over Ford by exactly the 1
same margin. In fact, in the Democratic land- |
side of 1964, media leaders picked Johnson
over Goldwater by the stagyering margm of
16-to-1, or 94 to 6-percent.

These presidential choices are con31stent.
with the media elite’s liberal views on a wide
range of social and political issues. They show
a strong preference. for welfare capitalism,
pressing for assistance to the poor in the form
of income redistribution and guaranteed em-
ployment. Few are outright socialists. For ex-
ample, they overwhelmingly reject the propo-
sition that major corporations should be state
owned. Only one in eight would agree to state
ownership of corporations, and two-thirds de- |
clare themselves strongly opposed.

Most also believe that free enterprise gives
workers a fair shake, and that deregulation of |
business would be good for the country. Sev-
enty percent agree that private enterprise is
fair to working people, and almost a3 many,,
63 percent, say that less regulation of busi-
ness would serve the national interest.

But they are equally committed to the wel-
fare state. Sixty-eight percent, about the
same proportion that praise the fairness of

-private enterprise, also agree that the govern-
ment should substantially reduce the income
gap beiween the rich and the poor. They are
almost evenly divided over the issue of guar-
-anteed employment. Forty-éight percent be-
lieve the government should guarantee a job
to anyone who wants one, while a slight ma-
jority of 52 percent oppose this prmclple of
entitlement. . ,

It is today’s divisive “social iss '. that

bring their liberalism to the fore. Leading

supporters of environmental protection, af-
.firmative action, women's rights, homosexual
rights and sexual freedom in general.

Fewer than one in five assents to the state-
ment, “our environmental problems are not
as serious as people have been led to believe.”
Only 1 percent strongly agree that environ-

_mental problems are overrated, while a ma-
jority of 54 percent strongly disagree. They
are nearly as vehement in their support for
affirmative action. Despite both the heated
controversy over this issue and their own pre-
dominantly white racial composition, four out -
of five media-leaders endorse the use of
_strong affirmative action measures {0’ ensute
yblack representation in the workplace. :.
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" In their attitudes toward sex and sex roles, |
members of the.media elite are virtually
unanimous in opposing the constraints of
both government and tradition. Large raajori-
tiesioppose government regulation of sexual;
activities, uphold a pro-choice position on.
abortion, and reject the notion that homosex- |
uality is wrong. In fact, a majority would not |
characterize even adultery as wrong.

When asked whether the government
should regulate sexual practices, only 4 per-
cent agree, and 84 percent strongly: oppose
state control ‘over sexual activities. Ninety
percent agree that a woman has the right to-.
decide for herself whether to have an- abor-
tion; 79 percent agree strongly with this pro-
choice position. Three quarters disagree that
homosexuality is wrong, and an even larger
proportion, 85 percent, uphold the right of .
homosexuals to teach in public schools. (A-
mere 9 percent feel strongly that homosexual-
ity is wrong.) R

Finally, 54 percent do not regard adultery
as wreng, and only 15 percent strongly agree
that extramarital affairs are immoral. Thus,
members of the media elite emerge as strong-
supporters of sexual freedom or permissive-
ness, and as natural opponents of groups like *
the Moral Majority, who seek to enlist the..
state in restricting sexual freedom. . .5 ik
~ Jn_addition, we_inquired about interna- |
tional affairs, focusing on Third World critics’
arguments concerning such issues as U.S.

| ivi d alleged American
exploitation of developing countries. .- -« "~
" In most instances, majorities of the media’
elite voice the same criticisms raised in the
Third World. Fifty-six percent agree that
American economic exploitation has contrib-
uted to Third World poverty. About the same
proportion, 57 percent, finds America’s heavy
use of natural resoutces to be “immoral.” By
a 3-to-1 margin, leading journalists reject the-
‘counterargument that Third World nations
would be even worse off without.the assist-]
ance they’ve received from Western-pations.”
Indeed, .precisely. half agree with the claim~
that the- main goal ‘of our foreign-policy has::
been to protect American business interests.” .

A'maiority of 55 percent would prohibit the |
CIA from ever undermining hostile govern- |
nents to protect U.S. interests. The question:

of arms shipments produces an even split of -
opinion.. Forty-eight percent would ban for-
eign arms sales altogether or. restrict them to-
democratic countries. Forty-seven - percent
would supply arms to any “friendly” country, -
regardless of the regime. Only 4 percent 4
would be willing to sell arms to all comers. = = -

These results do not address some of the
most basic underlying issues of political life:
What groupe exert the most influence over -
social goals ‘and political processes? How']

+

‘changes drastically. They would strip both

much influence should be wielded by such
FOTCESY o i R o8 DU 2

Specifically, we asked the ‘journalists to
rate seven leadership groups in terms of the
influence each wields over American life.
Then we asked them to rate the same groups’
according to the influence they should have.
The seven groups rated include black leaders,
feminists, consumer groups, intellectuals,
labor unions, business leaders and the news
media. '

The journalists see four of the groups as
relatively disadvantaged in the competition
for social power. Feminists are least powerful,
followed closely by black leaders, intellectuals
and consumer groups. The unions ranked
third, leaving the media close on the heels of
business leaders, who are perceived as the
most powerful social group in America. Thus,
the.media elite recognizes its own position of .
power, viewing itself as more influential than .
any other leadership group except the busi-
ness community. . o .

When asked their preferences, this picture

business and labor of their current perceived
power, while raising the status of all the other
groups. In the media elite’s preferred social
hierarchy, business.leaders fall from first to
fifth position, and unions drop to the very
bottom of the ladder. Feminists move up only
slightly, but blacks,. intellectuals and con-
sumer groups would all have more influence
than either business or labor. Emerging at the
top of the heap, as the group most favored to
direct American society, : the media. BN
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: ‘Robert Lichter is assistant professor 1
of pol;tz.cal science at Gecrge Washing-
.ton.University, and Stanley Rothman -
ts,professor: 'of government at: Smith
College. Their article is adapted from -

: Publig Opinion magazine. ..
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